Here are what should be in a creative brief, not necessarily in order:

1. Title: a line that introduces the problem or design concept

* can be followed by a subtitle that clearly sets forth what the paper is.

2. Summary/the scope of the job/Needs

* states the client's "status quo" (current condition)
* the problems brought up here must be answered later
* Should reflect the good points of the client's business, too
* this should directly lead to the design concept


3. Actions: how needs will be met using the design concept

* should follow design concept and explain how it will guide work
* with concept, should answer questions in the needs assessment
* can be placed last in the order of sections


4. Target demographics

* Use in conjunction with user profiles
(User profile(s): tiny stories that illustrate how the work will be used
* the "hero" of these stories should be the design concept at work,
these are little bits of fiction; best-case scenarios -orients the "high concept" work to the "people" level)

5. Competitive analysis

* how current products compare
* how new work will improve on this
* the competitive analysis can be placed sooner in the order of sections

6. Design Concept (reflects title)

* this is the heart of the creative brief
* the design concept must act to solve all problems


Due date: 

